 Thundafund Project Template  
www.thundafund.com / hello@thundafund.com / +27 74 854 4314
Thundafund.com is a crowdfunding platform to raise money for creative and innovative ventures in South Africa.

All the information in this form is strictly confidential and will only be used to facilitate your project on Thundafund.com.
It is vital to complete this template before submission. 
If you are committed here, we are committed to you.
The Thunda Process:

· You complete the template below.

· We review and give you feedback inline with crowdfunding best practices. 
· The project is then formatted for online presentation on Thundafund.com.

· We give you a URL to review your project before it goes live.

· On your start date, your project goes live and the campaign begins.

· Once your campaign ends successfully, allocate 7-14 working days for reconciliation to occur. 
· Thundafund pays your raised funds into your account, less the platform commission: 

· 5 % registered NGO’s , 7% for businesses and individuals

· If your campaign doesn’t reach it’s tipping point – all funds are returned to the backers. No money is kept by you or by Thundafund; it’s risk free and debt free. 

Crowdfunding gives YOU the power to raise the capital you need.

Remember to read through the provided Crowdfunding 101; Thundafund blog,  

look at the successful and current projects on www.thundafund.com and 

back one to gauge the process of crowdfunding.

Your DNA: 
* Is show on your campaign page.
	* Organisation Name: 
* NGO Number & Certificate attached to email: 

* Primary Contact Name: 
Gender:

Age:

ID or Passport Number:
* Email: 
Cellphone number:

Landline:
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	* Secondary Contact Details: 
· Name & Surname:

· Email Address:

· Contact Number: 
Bank Account details for campaign funds to be paid into:
· Bank:

· Account name: 

· Account number:

· Branch Code:

· Account type:

	This person will also be placed in the project system and receive automatic emails regarding the campaign. If you are an individual, provide a second email address.




	The Team:
An incredibly quick bio about yourself and | or your organization. 

Where else can your backers find more information about your project? Links to your website, Facebook Page, Twitter page… 
Thundafund URL:  Provide a very short version of your project title or organization name that you wish to be shown in your URL. 
Example – www.thundafund.com/honestchocolate
For Example: www.thundafund.com/honestchocolate
All ventures on Thundafund require a Facebook page that can be ‘Liked’. 
 For Example: www.facebook.com/XXXX
Twitter:
Website | Blog:
Instagram: 
Youtube | Vimeo:
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Your project: 
	Project Title: Think simple, specific and catchy... Avoid obvious words like “help”, “support”, or “fund”. (MAX 8 words.)

Project categories: Select ONLY 1 category. 
   Art & Photography

  Community

  Craft

  Design

  Events

  Fashion

  Film & Video

  Food & Beverages

  Media & Publishing

  Music

  Performance

  Sport

  Technology & Games
Crowdfunding Campaign duration: (30 – 90 days)
Project Location:
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· Duration? Our recommendation - a project campaign that lasts around 30 - 45 days. Keeping it short creates a sense of urgency around your project which leads to a higher success rate. But, if you feel you require more time, 60-90 days is acceptable.


	Details for Your Project:
You want people to BACK you; you need to tell them WHY THEY SHOULD. 
· What’s so amazing about what you’re doing that they should give you the money to make it happen?
· What rewards are you going to give them for their cash contribution?
· SELL YOUR IDEA – you still need to convince people that you and your venture are worth it… and that they want it.


	The Match Box Pitch:  

· Describe your project in MAX 120 characters. 
· This is specifically for striking it hot on social media sites and features in the text of your project widget (example), underneath the main image as well as your ‘opening sentence’ on your campaign page.
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	The ‘Short ‘ Of It:  

· Describe your project in 60-80 words – this continues from your ‘Matchbox’ pitch, and serves as a snapshot to entice people to read further. 
· If a backer only reads this would they be eager to purchase a reward?
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	The ‘Long‘ Of It: 
· The main body of your campaign falls under the ‘Read More | More About The Project’. 
· We suggest around 200 – 400 words on average, though you can go longer if needed.

Guidelines to keeping it simple:

· Think Who | What | Why | When | Where…

· What is your project and why are you crowdfunding?

· Why people should back you?
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	Telling Your Story In Pictures:
ATTACH YOUR IMAGES SEPARATELY IN YOUR EMAIL REPLY. 

· 1 of these images will be shown in your Project Widget (example) and used as your main project picture online;

· All images will be in the ‘Read More’ section of your project page on Thundafund.com. (Example) 

· Sketches or photographs of your prototypes | products to be provided should your project still be in idea stage. 

· Each image under 1MB preferred.

· The aspect ratio fits best as a horizontal rectangle. For those more techy types the width dimensions are 890. 

· Alternatively, Instagram inspired square sizes of 400 also work. 


All images require captions – please name your images to captions.

Image 1:


Image 2:


Image 3:


Image 4:

Image 5:

Image 6:
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	Project video: If you only do one thing, THIS IS IT.  

A video is your get-up-and-go, your make-it-or-break-it. 
The essential contender in being a crowd-puller! 
(Have we mentioned how crucial this is?!) 
Why? Because people want to be able to look you in the eye and say “Do I want to invest with this person?”

Don’t stress about an Academy Award worthy aspect, just be yourself and explain what you want to do, within 1-3 minutes. 
If a picture can tell a 1000 words, go figure what a video can achieve! 

The important legal stuff: The dogs of law-war get barking mad when it comes to things like copyright. DO NOT TRESPASS. Don’t use music, images, video, or other content that you do not have the rights to. The easiest way to avoid copyright headaches is to create all the content yourself or use content that is copy-left or free-to-public. For legal, mostly free alternatives, check out some of these great resources: SoundCloud, Vimeo Music Store, Free Music Archive, and ccMixter.) 
The upload: 
· Upload your video to either Vimeo  or Youtube and provide the link below:


	Need some inspiration?
Some Thundafund campaign videos: 
· Honest Chocolate : Cape Town’s First Chocolate Café 
· Whiplash Feature Film
· Book Dash: Getting book to kids

· The Labia: Digital Gold  


· Shifty September


· Mooibos Vertical Garden

Plus,  more amazing projects and videos on Thundafund.com !

	
	


	Your Funding Target: 

· Thundafund is an ‘All-or-Nothing’ platform. 
· You need to reach your Tipping Point: Milestone 1, to secure all funds raised - otherwise all funds are returned to your potential backers. 
· Why? It’s to protect your backers from potential non-delivery & to protect you from trying to achieve the impossible on an insufficient budget. 

You’ve got 3 funding Milestones: 

Tipping Point: Milestone 1:  The bare minimum of what you need to make it happen & keep the cash. 
Milestone description: 
Amount required:
Milestone 2:  With further resources, what more can you do?
Milestone description: 
Amount required:
Milestone 3:  The best outcome. Your project reaches its full potential at this level.  
Milestone description: 
Amount required:

	Your Tipping point and 3rd Milestone will appear on the right side of your campaign page:
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The Goal Section will appear between the Reward section and the Long of it:
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2 minutes
Share our crowdfunding campaign:
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30 minutes
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5 minutes
Like our page on Facebook, Tweet about
‘#digitalgold, pin us or do whatever on
your social media. Facebook:
‘www facebook com/LabiaTheatre. Twitter:
www.awitcer.comLabiaTheatre |
@LsbiaTheatre. #digitalgold | #thelabia

A few hours

Come by The Labia, watch a movie enjoy
the experience and tell a friend! Pick up
our flyers in person and hand some out.
Throw a Digital Gold Labia Dinner party:

Invite your friends to dinner or home

video night, and ask them to pledge
towards the Labia instead of bringing the
salad or bottle of wine.... Or offer to help

‘out during renovations and upgrade.

®

15 minutes
Talk about our campaign... Phone a friend!
Write an e-mail and paste in our campaign
detais, or best of all start a conversation
‘about the campaign.
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	Rewards:

You’ve got it, they want it. Ok, so they might not know they want it yet but, once you’ve presented it to them, they’ll want it.... and then you’ve got to make it. This is the centre point. Will the crowd invest in you because they like what you have to offer them in return?

Number 1 Rule: Give fair value. 
If people feel that they’re over-paying for a reward, it’s unlikely they’re going to back you. Would you back yourself?

You can offer:

· Retail | Products
· Recognition
· Experience | Access … What you can’t offer: Crowdfunding101: Part 2. 
Each backer investment level is given a name. Why names? Because people want to be a name instead of a number. Who doesn’t want to be a ‘Ground-Breaker’ or ‘World-Changer’?


While you can introduce your own backer names, our go-to names are:

Cheerleader | Mover | Player | Shaker | Go-Getter | Ground-Breaker | Heavy-Hitter | World-Changer. 
International Delivery: 
One set-price ‘Reward’ titled “International Delivery” is included to cover overseas delivery if required. Backers outside of South Africa purchase this reward alongside their other reward choice.
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The Reward Section appears just after your project description 
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International Delivery:

	Remember, you don’t have to offer every level – just what makes sense for your project. 

Thundafund Database Information: During your campaign, when a backer purchases a reward, you receive an automatic email with their Name and Email address from Thundafund. Once your project has successfully hit Milestone 1 and closed, you will receive a full backer database, which includes their delivery addresses. 


	Reward #1: Cheerleader
Alternative backer name: If you don’t like ‘cheerleader’ you can provide another name.
Pledge Price: The amount the backer will be purchasing.

Description: Keep it short & punchy! 
Limit number: How many of this reward can you deliver?
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	T’s & C’s + details: The terms and conditions for reward offered. (For example: the shirt sizes, colours, etc.)

Estimated delivery: When will they get it –1 | 2 | 3 months after your campaign closes? (For example: January 2015)

Delivery details: How are your backers receiving their reward? In general, delivery within South Africa is included in the reward and pledge amount. 

Only available in location. 

For example: ‘Must be able to travel to Cape Town City Centre on xxxx.’
Only available in South Africa.
Available Worldwide.
Purchase International Delivery Reward.
Other important details:
For example: To be collected.

	When a backer clicks on a reward to buy it, they are directed to this page, showing details:
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	Reward #2: Mover

Alternative backer name: 

Pledge Price:

Description: 
Limit number: 

	Reward #3: Player  
Alternative backer name: 

Pledge Price:

Description: 
Limit number: 

	

	T’s & C’s + details: 

Estimated delivery: 


Delivery details:  

Only available in location. 

For example: ‘Must be able to travel to Cape Town City Centre on xxxx.’
Only available in South Africa.
Available Worldwide.
Purchase International Delivery Reward.
Other important details:

	T’s & C’s + details: 

Estimated delivery: 


Delivery details:  

Only available in location. 

For example: ‘Must be able to travel to Cape Town City Centre on xxxx.’
Only available in South Africa.
Available Worldwide.
Purchase International Delivery Reward.
Other important details:

	


	Reward #4: Shaker
Alternative backer name: 

Pledge Price:

Description: 
Limit number: 

	Backer #5: Go-Getter
Alternative backer name: 

Pledge Price:

Description: 
Limit number: 


	T’s & C’s + details: 

Estimated delivery: 


Delivery details:  

Only available in location. 

For example: ‘Must be able to travel to Cape Town City Centre on xxxx.’
Only available in South Africa.
Available Worldwide.
Purchase International Delivery Reward.
Other important details:

	T’s & C’s + details: 

Estimated delivery: 


Delivery details: 

Only available in location. 

For example: ‘Must be able to travel to Cape Town City Centre on xxxx.’
Only available in South Africa.
Available Worldwide.
Purchase International Delivery Reward.
Other important details:



	Reward #6: Ground-Breaker

Alternative backer name: 

Pledge Price:

Description: 
Limit number: 

	Reward #7: Heavy Hitter 

Alternative backer name: 

Pledge Price:

Description: 
Limit number: 

	
	

	T’s & C’s + details: 

Estimated delivery: 


Delivery details:  

Only available in location. 

For example: ‘Must be able to travel to Cape Town City Centre on xxxx.’
Only available in South Africa.
Available Worldwide.
Purchase International Delivery Reward.
Other important details:

	T’s & C’s + details: 

Estimated delivery: 


Delivery details:  

Only available in location. 

For example: ‘Must be able to travel to Cape Town City Centre on xxxx.’
Only available in South Africa.
Available Worldwide.
Purchase International Delivery Reward.
Other important details:

	
	


	Reward #8: World-Changer

Alternative backer name: 

Pledge Price:

Description: 
Limit number: 

	International Delivery: 
Pledge Price:

Description: 

	
	

	T’s & C’s + details: 

Estimated delivery: 


Delivery details:  

Only available in location. 

For example: ‘Must be able to travel to Cape Town City Centre on xxxx.’
Only available in South Africa.
Available Worldwide.
Purchase International Delivery Reward.
Other important details:

	Local Delivery: 

Pledge Price:

Description: 

	


	Citizen Activation – Get involved!

This section is not mandatory but filling it will help you to activate your crowd and get more backers involved!

“The more, the merrier!” they say. If people can’t back you with money, are there other ways that they can assist you in making your project happen?

If they have…

2 minutes: (They can tell someone about the project, check out another promotional video…)
5 minutes: 
15 minutes: (They think your project is outstanding so why don’t they chat about it personally to backers? Send an email, have a chat, find out personally what’s of interest, what’s working, what’s not…)
A few hours: (They can present to their community or a group who’d really fit your project backers to promote the project to a wider audience or join the Project Creator to see the real in’s and out’s of what they are producing…)
A regular time commitment: (Looking for a volunteer, needing assistance with difference project avenues?)

	These texts will appear at the bottom of the page – just after the Long of it and before Share your Comments :
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Checklist.
Pat yourself on the back and do a little dance!
Before you submit for review:
· All items are filled-in and clearly explain why you’re raising funds.

· The project is entirely your own.

· You’re 110% invested in your project. 

· You’ve previewed your project (again, and again) and gotten feedback from family and friends.

· You’ve looked at other Thundafund.com projects and we’d suggest backing one to understand the experience and project process.

      Once you've done everything listed above and submitted your project:

· Your project will be reviewed to make sure it meets the Thundafund.com project guidelines.

· Within a few days, we'll send you a message about the status of your project.

· If approved, you can launch whenever you're ready.
Thundafund Commission - How are we in the game?

If, and only if, your funding is successful and you reach your first milestone does Thundafund.com charge a fee. 7% for regular Project Creators and 5% for registered NGO’s, No transaction fees, hidden costs, or charges whatsoever are paid by you, the Project Creator. Backers cover the cost of the transaction fee.


If your first milestone is NOT reached, then all backers get their cash back and are given the opportunity to invest in other projects that inspire them.
NB – the big print:  After your project ends, there is a 7-14 day window for closing & reconciling pledges. Thereafter, the funds will be transferred to your bank account. Factor this into your planning.

NB. NB. It takes on average two weeks to get your project from concept to live on site – factor this time in when you’re planning.

Congratulations on completing your Thundafund.com project sign-up. Make it rain! 

